MSc

<D PROPOSED SEQUENCE OF SELECTING MODULES
Stage 3
Msc Marketing Internationa

Stage 1 Stage 2

Marketing
Research
(core)

Marketing

Consumer

Behaviour Marketing

Communications
(core)

Quantitative Negotiation
Methods (elective )

(elective)

Marketing

Marketing Channels
(elective)

Principles of Retailing
(elective)

Research Methods for Business
& Management
(elective)

Sales Force Management
(elective)

Services Marketing (elective)

Passes are required in five core and four elective courses



