
MBA
PROPOSED SEQUENCE OF SELECTING CORE MODULES

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

Masters in Business Administration
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Stage 1 - Strategy Formulation

Stage 2 - Strategic Environment Stage 3 - Strategic Operations
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MSc Human Resource Management

MSc Strategic PlanningMSc Financial Management

MSc Marketing

Passes are required in five core and four elective modules Passes are required in five core and four elective modules

Passes are required in five core and four elective modules Passes are required in five core and four elective modules

Stage 1 may be done in any order

Stage 2 should be done in sequence

Stage 3 requires knowledge of all other modules
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