MBA
PROPOSED SEQUENCE OF SELECTING CORE MODULES

Masters in Business Administration

Stage 1

Project

Management
Stage 2

Organisational Accounting Economics Finance

Behaviour

Strategic Planning

Stage 1 may be done in any order
Stage 2 should be done in sequence

Stage 3 requires knowledge of all other modules

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

Stage 3

MSc Financial Management

Derivatives (core)

Corporate Governance
(elective)

Finance (core) Strategic Planning

Credit Risk (elective)
Management (core)

Accounting (core) Mergers &
Financial Risk Acquisitions (elective)

Management (core)

Quantitative Research Methods for

Methods (elective) Business &
Management (elective)

Practical History of
Financial Markets
(elective)

Passes are required in five core and four elective modules

MSc
PROPOSED SEQUENCE OF SELECTING MODULES
Stage 3

Managing People in
Changing Contexts
(core)

MSc Human Resource Management

Employee Resourcing
(core)

Stage 2

Managing People in
Global Markets
(elective)

Stage 1
Performance

Management (core)
Human Resource g

Management (core) Developing Effective

> Managers and Leaders
(elective)

Organisational
Behaviour (elective)

Influence (elective)

Negotiation (elective)

Research Methods for

Business &
Management (elective)

Employee Relations
(elective)

Passes are required in five core and four elective modules

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

MSc Strategic Planning

Stage 1 - Strategy Formulation

Strategic Stage 2 - Strategic Environment Stage 3 - Strategic Operations

Planning (core)

Competitive Corporate

Project Strategy (core) Governance (elective)

Management (core)

Alliances &

Partnerships (elective) RIS (T

Strategic Risk
Management (core)

II\/!e.rgers & . Strategic
Acquisitions (elective) Negotiation (elective)

Making Strategies
Work (core)

Passes are required in five core and four elective modules

MSc
PROPOSED SEQUENCE OF SELECTING MODULES

Stage 3

MSc Mar/eetz'ng International
Marketing (core)

Marketing Channels
(elective)

Stage 1 Stage 2

Principles of Retailing
(elective)

Marketing
Research (core)

Marketing (core)

Research Methods for
Consumer Busniess &
Behaviour (core) > Management (elective)

Services Marketing
(elective)

Quantitative

Methods (elective) Negotiation (elective)

Sales Force
Management
(elective)

Passes are required in five core and four elective modules
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